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ABSTRACT: In the marketing world coca-cola has been recognized around the world,
Colombia is no exception, where in this country, advertising has being is recognized by adults.
During this extended essay we are going to focus directly to the teen market, how successful are
Coca Cola at advertising towards the 16 to 19 years old market in Colombia? How they are their
strategies to attract this type of consumer like the average teenager? Considering that the teen
market is one of the most difficult challenges for which a company has to take into account if
they want to lead and succeed in this market. We would know how coca cola is so successful in
this market but to what extent? We would observe the market segments of Cola Cola, its market
penetration, their market size, its extensive portfolio of products in the world and in Colombia. I
would make an analysis how successful coca cola is in Colombia with teens and what reasons
causes that, by making surveys for teens, analyzing sales of coca cola to an average teenager

into a store, and having an interview with the manager of Coca Cola in Colombia.
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INTRODUCTION

I chose the teenager market in coca cola company as my topic, because is interesting to see how
Coca cola company used their different marketing and logistic strategies to catch the consumer
in the most effective way possible, becoming this tools of one of the reasons why they have
been having so success in the last 125 years. I want to focus on the teen market, since it is a
changing market and hard to understand, but somehow coca cola company have been designed
to capture mostly by their marketing skills and also have the advantage of being by above your
competition.

RATIONALE FOR STUDY:

This topic is worthy for a extended essay because Coca Cola company has the winning strategy
meaning that identifies them of been the most recognized brand and a global presence, aims to
capture all audiences with products, whose special ingredient as they say is the optimism, the
form how they communicate and convey their ideas in a simple way for costumers, making this
brand the easy ability to track directly to their potential customers in this case the teenager
market. I would like to do this extended essay about Coca Cola Company as this business has a
lot of history behind I want to find out how they continue influencing the teen market, and how
do they continue the dominance in the 16 to 19 years market specially Colombia.

Brief Background context:

Coca Cola Company is one of the largest multinational companies in the United States and in
the world; it has been solid incorporated in the soft drink market, with such success that it has
become one of the most soft drinks beverages in the world without any change to its secret
formula. I chose to answer this question in order to know how coca cola company influence the
teen market between 16 to 19 years, coca cola company is one of the most innovative strategies
in its use of advertising on transport and media which are characterized for their controversy of

its marketing, also because of their deep messages, sticky music and publicity with long
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duration on TV and radios. This has made me think to do this question “How successful is
COCA COLA at advertising towards the 16 to 19 years old market in Colombia?”
My expectations and goals:
My intention in my extended essay is to determine how this large multinational company
influence teen market in Colombia, by making an exhaustive investigation of the marketing
department of Coca Cola, and emphasising of Coca Colas teen market methods, techniques and
sources for example: the conventional marketing, the social media market, the brand marketing
and the internet marketing research, also their market strategies to attract the teen market, their
market size and market shares with other competitive markets..
I would know that I meet my goals at the time when we know the specific forms of promotion
of the product of Coca Cola in Colombia according to the teen market, performing a wide range
of marketing research strategies, techniques when they are offering their products, also by doing
a business analysis in Colombia, in order to have different perspectives to compare them,
analyze them and conclude my final results of how this company attracts the teen market from
16 to 19 years old in my country.
I expected to conclude if its really the coca colas marketing the key reason for their success in
the teen market or indeed, other different reasons why Coca cola has this ability to appeal to this
market.
METHOLOGY
1. The first and most important step that I will do is an interview with the manager of
Coca Cola in Colombia, by asking him specific questions about the marketing
department.
2. Secondly analyze the type of publicity that Coca Cola Company has, by searching
information in the website.
3. Then analyze at what segments does Coca-Cola Company are been directed to the teen

market. This would make me think to search about TV, radio and face book segments.
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4. Investigate the overall market penetration and then emphasize the teen market for Coca
cola, by searching market tools and strategies in how they to attract teen market in
Colombia.

5. This would take me to research the coca colas portfolio, by doing a Boston matrix, and
analyzing the different type of publicity does they have on the different products. This
would wonder me to:

6. Search the product cycle of coca cola drink.

7. Finally, search negative publicity of Coca Cola.

Brief Examplg interview questions:
®  Where they are located?
°  ‘Where is their media focus to offer their products here in Bogota?
°  How is its competitiveness among, other competitors and markets, getting focus
in teenagers?

¢ How they offer and sell them its soft drink?

8. By doing the interview and analyze it my second step would be to analyze the market
share in Colombia, firstly by doing 2 questionnairés in Del Monte 2, my residence and
in my neighbourhood called San Jose de Bavaria, Secondly do an intensive research in
the Internet of their strategies to promote, sell and distributed the coke in Colombia and
the best methods used for the company.

9. This would take me to analyze the percentages of the market share and make a relation
with the publicity and conclude by seeing if the coca cola advertising has been the
reason for his success on the teen market or there is other mainly reasoun above its

marketing,
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SOURCES:
PRIMARY SOURCE:

¢ Using this methodology such Method 1. 3,would be the most important primary sources

through out my whole research. I will know more about how they are their marketing
strategies of coca cola in Colombia, the purpose of this, to see how this company, right
through these strategies, influences the teen market.
SECONDARY SOURCE:
® Doing an Internet research about marketing, and mainly the marketing mode of Coca
Cola Company has, in order to attract the teenager market in Colombia. I would
consider this my secondary source to answer my question, because it is important to
have the general knowledge and know about coca colas teenagers marketing, by doing
this I would acquire information more accurately and easier for knowing everything
about them.
Type of publicity of Coca Cola in Colombia: Source: 1.
The marketing strategy of Coca cola company has been recognized for its quality and its great
investiment that this company had been made to have the highest quality marketing promotions,
in order to attract the public 16 to 19 years, and this has worked well until the present, the teen
market has been a challenge for Coca Cola but not impossible.
This company stands out from their other combetitors, because their marketing methods to
attract young audiences are to purchase and to give them habits for life themselves exalting their
content and creative excellence, doing out advertising as the traditional way, having an example
television, magazines, newspapers, billboards in Colombia, Secondly the use of social networks,
multimedia formats which have the ability to communicate with consumers, creating content
more visually, attractive and creative on its products that allows more attention to the public,

using their extensive marketing techniques.
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TYPES OF MARKETING OF COCA COLA COMPANY:

1.SOURCE: (we can see in page.8 Business balls. © Alan Chapman 1995-2012 Marketin
Strategies retrieved
from:http://www.businessballs.com/freebusinessplansandmarketingtemplates.htm Obtained
(05/01/12)

1.

COMERCIAL MARKETING: Its orientation is the necessities of the costumers; his

objectives maximize sales as much as possible and comply customer needs and satisfactions,
the end: utility by the satisfaction and needs of his costumers, as an example, the way in which
coca cola distributes and promotes their product around Colombia, from the big cities to rural
sites.

SOCIAL MARKETING (APPENDIX 5): Its orientation the necessities of the population: its
main objective, the social change that puts to social community, end benefits to society that are
focus om, as a good examples, the publicity done in the websites for examples in face book.
CAUSE MARKETING: Its orientation social profitability for the company: its main objective,
contributes to society, without neglecting the profit of the company, end all types of benefits to
the company, for example the advertisement done in the TV in Colombia, the way in which the
promotes not only their products, but also “ living a happy moment in family and sharing their
happiness”

As we can see above Coca Colas, Company, one of the primary missions of coke and any other
business are to create profits quickly and effectively taking the lowest possible losses annually
at the same time they are focus on satisfying customers. As we know in the history of Coke, the
cgmpany uses its resources efficiently satisfying customers right through a coke uniting
families, and creating friendships and joy. This company have use their knowledge of marketing
strategies in a way like no other company has been able use as in this case as the company
makes well balanced types of marketing shown on the above one of the essential tools for the

success of Coca Colas company.
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Segments of Coca Cola Company in Colombia;: TEENAGERS 16 & 19

2.

Teenagers are a unique segment very competitive among other markets, always changing. Coca
Colas mainly objective and have it in present is to speak their language, identify find the best
way to target them with advertising.

The teenagers is a very important segment because they are disproportionately powerful in
creating or adopting new fashions trends also are an attractive market because of the value of
their life cycle. If you catch the teenagers and they remain loyal to the brand, you've got decades
of positive returns for the future. It is an incredibly lucrative market, but definitely not suitable
for those who suffer from heart. Within the world of marketing, nothing less time on the shelves
that the segment of teenagers.

TV PUBLICITY IN COLOMBIA TO TEENAGERS:

One of the big ways in which Coca Colas Company wants to approach more into this teenagers
world, is by advertisement, in which different commercials introducing real life’s situations of
the teenager s daily life. Giving up a clear idea how Coca Colas Company use his strategies,
giving a case a real advertisement commercial in Colombia on TV. Having a great example
were in this case a group of teenagers say all types of rude words, just talking in the way, in
which an ordinary teenager talks on their daily lives.

This group of boys are being part of a scientific experiment that evaluates the teenager
behaviour. Here is where it comes the important part, the groups of scientists gives them some
coke and evaluate the results. Assuming that giving them that soft drink, they will change their
behaviour, which the result at the end was not that expected, a teenager takes and drinks the
coke, apparently he still saying rude words and continues with the same behaviour, by the end
of the advertising comes a slogan that says (if the intention is good, no matter how sounds) The

totally successful from this commercial previously, is the goodness of the product for instance
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Coca Cola has to appeal to the values and ideals, perfectly established on his potential
costuiners, in this case the teenagers, that’s why the commercial does not forge and educate the
teenager, but appeals that coke can be useful to their purposes then we can say that their main
strategy is to speak their language and discuss their issues, so is an strategy that tries in the
most effective way to brings the teenagers attention to the product and they identify with the
brand.

2. (we can see from page 7/9)Business balls. © Alan Chapman 1995-2012 Marketing strategies
retrieved from:http://www Busmnessballs.com/freebusinessplansandmarketingtemplates.htm
Obtained (05/01/12)

FACEBOOK/ SOCIAL NETWORKS PUBLICITY TO TEENAGERS: (APPENDICES 5)
This company makes the most important a vital marketing strategy that stands out among from
others by in this case of attracting the market of 16 to 19 years by communicating easily with
them right through the new technologies that are You Tube, Face book, Twitter and others
which offer more connectivity with them, transmitting them the spirit of Coca Cola, ensuring its
major mission is to know the interests of customers.

However the new forms of communication and technology, such as social networks as we
already mention, also‘their impact of its messages associated with brand that are charge of
family reunions, happiness and adherence to tradition, being a marketing strategy to attract the
teen and adult public in Colombia.

MUSIC STRATEGIES TO TEENAGERS:

The second strategy after the main plot is the music established by the commercial. We can say
that Coca Colas Company use this tool to attract the teenagers market. Taking advantage the
emotional power that has music. In this case to the teenagers market between 16 and 19 years
old, the music helps to build them up trust between the seller and the client, it helps to recreates
situations, to entertain make some rhythms, etc. the most important objective for music is to
create emotions to costumers so all this staff helps to the company in this case Coca Colas

Company to creates the best ideal environment, ideal and necessary to stimulate sales.
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SAN JOSE DE BABARIA NEIGHBORHOOD
QUESTIONAIRE 1:

RESULTS SAN JOSE DE BABARIA NEIGHBORHOOD QUESTIONNAIRE. (Appendix
1)

In the second survey I focused on the people living in san Jose de Bavaria grouping house , the
questionnaire had 30 people where half were teenagers and half were adults. after one week of
studies des these were the results.

CONJUNTO RESINDENTIAL DEL MONTE 2

QUESTIONAIRE 2:

RESULTS DEL MONTE 2 QUESTIONNAIRE. (Appendix 2)

As we see in the results the vast majority of adolescents show some good taste to the product
most successful of all times, about 30 people who were surveyed over 50% like to consume this
product over others, people who liked coke 12 were adolescents aged 16 to 19 years the other 3
did not like because of health and extensive knowledge about the process of coke. 18 people on
the results are not addicted to coke, but a considerable amount of 12 people they are. in the
aesthetic appearance, to most consumers like a lot of 27 people and not 3 people, as this product
also prevails for getting 28 people on 30 and finally it is remarkable that the marketing of Coke
had great success in Colombia since according to surveys the vast majority of people buy coke
very often.

Interview results: (Appendix 4) During the interview with the manager Jose Gabriel Castro of
coca cola Colombia in which he speaked rigorously how coca cola company has achieved such
success in the teen market in Colombia, José told us that coca cola Colombia to devoted most of
their efforts and resources to focus on capturing this demanding and sceptical audience, coca
cola consider that getting the power on this teen market, they would be able to capture so much
more effective the adult market, where Jose Castro believes that this is the stage in which

consumer loyalty towards the product solidifies and brand.
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According to a statement from the manager of coca cola, later was kind enough to introduce us
to their marketing specialist in charge of all marketing advertising of coca cola in Colombia,
they told us that one of the most important segments when lure the teenager is like sending the
messages, communicate with the client, learn to speak their language and look like them, but it
is important to know that it does not look like, is that what is sold is the best for them.
CONCLUSION Coca Cola has been one of the most successful companies in their marketing
strategies, which originates in the teen market focusing clients, some strategic attraction to reach
this potential market to the company and not the company to customers, which is usual in
traditional marketing any business, added those certain platforms such as blogs, twitter, face
books etc in Colombia and in the world . has become a strong business environment in this
company to attract this market effectively. Recommendations that would give the company
coke according to results and research end, the company must gngourage and investigate more
thoroughly in the way and that teens get used daily, as we know the teen market is difficult to
control and that changes in a constant, fashions, styles teens' thoughts are aspect that has to be
take it into account must have in order to have more success against the competition.

Given the extensive research we found that the coke company in Colombia for not doing
anything wrong in the way in which appeal to your customers, but the real problem is the
scarcity of knowledge regarding this company so that they can catch, teen market is definitely a
market in motion, they are changing competitive and uncertain, then to achieve maximum
profits results and focusing on this sector, the company should be able to identify the latest
trends speak your body language and verbal modes and find out more accessible for them to
enter fully targeted advertising to them.If we answered the question how successful the
company is in the market coke teenager between 16 to 19 years in Colombia? if successful
company like any other market but requires more attention be dominating this market because,
considering customers loyal to the brand and will have positive aspects for the company in the

future.
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SOURCE: APPENDIX 1.

NEIGHBORHOOD
QUESTIONAIRE 1:
As it is show below, I have done a questionnaire to 50 people all of them are teenagers, done in
2 weeks, where we submitted 50 people located in my neighbourhood, in this questionionaire,
all teenagers, so I did some specific questions where the teen would become test, and know for

what purpose did teenagers buy coca cola, for what uses or for to intentions. This was the result.

COCA COLA QUESTIONS YES NO
1. DO YOU LIKE COCA COLA? 39 11
2. DO YOU KNOW WHAT ARE THE ESSENTIAL | 7 43
INGREDIENTS OF COCA COLA?

3. DO YOU KNOW THE DAMAGE THAT MAKES THE | 36 14
COCA COLA IN YOUR BODY?

4. DO YOU CONSIDER YOURSELF A BIG CONSUMER OF | 44 5
COCA COLA?

5. DO YOU USE COCA COLA TO MIX WITH ALCOHOLIC | 29 21
DRINKS?

6. IF THEIRS NO ALCOHOLIC DRINKS IN A PARTY, | 48
WOULD YOU PREFER TO REPLACE IT WITH COCA COLA?

i~

7. DO YOU CONSIDER COCA COLA THE BEST CHOICE | 45 5
FOR A FAMILY AND FRIEND REUNION?

8. HAVE YOU DRINK COCA COLA ISNTEAD FOR | 25 25
ANOTHER CHOICE FOR THE THIRST?

9. DO YOU CONSIDER COCA COLA THE BEST CHOICE | 47 3
FOR A MEAL?
10. DO YOU CONSIDER AN ADDICT CONSUMER OF COCA | 28 22

COLA?
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CONJUNTO RESIDENTIAL DEL MONTE 2:
In the survey below, I have done a simple questionnaire of 5 questions to the residents of

“Conjunto Residential Del Monte 2” to 30 teenagers about coca cola drink. These are the results

QUESTIONAIRE 2:
DEL MONTE 2 QUESTIONNAIRE YES NO
1. DID YOU CHOOSE COCA COLA AMONG THE OTHER| 18 12
SOFT DRINKS?
2. DO YOU THINK TO HAVE A CERTAIN ADDICTION| 12 18

WITH COCA COLA SOFT DRINK?

98]

3. DO YO LIKE THE WAY IN WHICH COCA COLA SELL |27
THEIR PRODUCTS

o]

4. DO YOU THINK THAT COCA COLAS QUALITY |28
PRODUCTS IS GOOD?

5. DO YOU BUY COCA COLA VERY OFTEN? 25 5

SOURCE: APPENDIX 3.
VISITING A AVERAGE STORE “LA FAMILIA” in Carrera 72 with BOYACA (North

of Bogota. Colombia)
Having done a research for about a week. I did few questions to the owner of the store called
LA FAMILIA where the gentleman replied politely. This was the result

1.how many coca colas are sold a day?
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° The answer was impressive because in the business day they are sold 40 to 50 bottles
including personal and family sizes, in a normal labour day, 70 to 75 bottles are sold in
final weeks, as they are days in which family or youth meetings took place.

2. How many bottles of coca cola are sold at the end of the week?
° Amn average of 280 to 300 bottles are sold that store only a week.
3. How many bottles of coca cola are sold at a teen group from 16 to 197

° Approximately half of the figures raised above are teenagers, considering that this

weekends are overwhelmingly teenagers between 15 and 17 buying Coca cola for

specific reasons party or to quench thirst.

Source: Appendix 4.

Interview To: Jose Gabriel Castro, Coca Colas company manager in
Colombia.

Interview Questions:

1.Where they are located?

We are located in Cr 74 BIS 57D SUR (Eogoté D.C Colombia)

2.Where is their publicity focus to offer their products here to teenagers in Bogota?

In social networks specifically in face book and twitter.

3.How is its competitiveness among other competitors and markets, getting focus in
teenagers?

Speking a teenager, you have to understand their language but do not try to imitate their speech.
It is much more appropriate to adopt instead a respectful adult language
Coke is known for the way he speaks to teens, in a more casual way to be a more effective way
in adopting her to which they understand and are more accessible to interact with them to speak

more formally which would have no success because this is a demanding and changing market
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4 What kind of segments does coca cola use to attract teenagers?

The segments that coca cola usually used to attract not only the teenagers but also fhe public
market are the flyers, radio, television, magazines, big posters and sponsoring other companies,
most importantly by social networks as face book, twitter, hi5 and others where Coca Cola had
boom in the teen market, attracting more effectively the teen agers.

5.How success is coca cola to attract the feen market in Colombia?

Coca cola is having a growth not only in Colombia but worldwide in the teen market, this
comafiia is leading a campaign where this planiendo catch this market even more effectively,
right through the music and focusing on everyday life usually have a teenager at this stage of

life.

APPENDIX 5 COCA COLA PAGE IN FACEBOOK.

















